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Introduction
A growing body of feminist cultural and media scholarship is concerned with "post-feminism," understood as a contemporary cultural sensibility proclaiming that women are "now empowered," and celebrating and encouraging their consequent "freedom" to return to normatively feminine pursuits and to disavow feminism as no longer needed or desirable (e.g. Gill 2007 Gill , 2008 Tasker and Negra 2007; McRobbie 2009; Gill and Scharff 2011; Butler 2013) . Rosalind Gill (2007 Gill ( , 2008 conceptualizes post-feminism as a contradictory sensibility marked by elements such as an emphasis on femininity as a bodily property; the growing imperative for women to (hetero)sexually self-objectify; women's disciplinary consumption of fashion and beauty; and an insistent casting of women's actions as freely chosen, knowing and self-pleasing. For instance, in post-feminist discourse "the maintenance of the feminine body is steeped in the rhetoric of choice as an endless series of supposedly positive and empowering, autonomous consumer decisions for women and girls" (Blue 2012, 6) . With its individualizing logics that downplay and depoliticize the fact that women continue to face gendered inequality, and with its constitutive imbrication with consumerist notions of "choice," post-feminism is also understood as a fundamentally neoliberal sensibility (Gill 2008; Gill and Scharff 2011; Butler 2013 ).
The existing feminist scholarship on post-feminism overwhelmingly concerns the "Western" world. Indeed the tendency has been to understand post-feminism itself as Western: as culturally so; as historically located in or having emerged from the West; and as "post-" the mostly liberal gains of Western second-wave feminist activism (e.g. Tasker and Negra 2007; McRobbie 2009) . It is widely noted within the literature that post-feminism does not address or concern just any Western women, however. Rather the sensibility has been deemed "white and middle class by default,
[because] anchored in consumption as a strategy (and leisure as a site) for the production of the self" (Tasker and Negra 2007, 2) . It has also been noted that as most represented and most evidently interpellated by post-feminism, its normative subject is also young, heterosexual, able-bodied, thin and conventionally attractive She insists that this assumption is "both overly simplistic and empirically unfounded" (2013, 48) and, highlighting post-feminist media figurations of non-white Western women, makes a case for a more intersectional approach to post-feminism, to more fully account for the ways in which it incorporates racial difference.
The present article borrows its title from Butler (2013) to argue that a transnational approach to post-feminism is also needed, to recognise that the culture reaches and hails not only women in the West but also others elsewhere. Indeed my central case in this article is for both the possibility and value of reconceptualizing post-feminism as transnational culture. To make this case I use and interchange the terms West/global North/first or developed world and non-West/global South/third or developing world. These terms refer not to essential geographies but to spaces that are dialectically constituted and differentiated by historicized discourses, imaginaries and material inequalities, including imperialist ones (Grewal 2005) . Inderpal Grewal writes that divisions of "the West" and "the non-West" were "produced through European colonialism [and] rearticulated continually to inform the inequalities that demarcated the wealthy nations from the "developing" countries, or wealthy cosmopolitans from subalterns" (2005, 25) . I use the terms heuristically, moreover, seeking to call into question the neat divisions and binaries that they hegemonically constitute and represent. I use transnational, as I later elaborate, to designate that which exceeds and traverses such boundaries, as well as the analytic mode of thinking across them (Grewal and Kaplan 1994, 2001) . Thus far the tendency in the literature on post-feminism has not been to think transnationally. I further demonstrate this in To suggest how we may begin to address this gap I turn my attention in the rest of the article to transnational feminist cultural scholarship. In the second section I outline a theoretical understanding of transnational cultural formations so as to conceptualize post-feminism as such. My argument is that post-feminism is readily transnationalized, that is rendered transnational culture, because it is a fundamentally mediated and commodified discourse and set of material practices. It is broadcast and sold across borders, to put it quite simply, and in ways that are neither simply linear 
Post-feminism and/in the non-Western world
The West has long represented itself as the site of "progress" and "modernity" for women, casting diverse Western actors as saviors of "other" women (e.g. Mohanty 1988). Chandra Mohanty rightly notes that such discourses, in which Western feminists may be implicated, rely on the figuration of the "'Third World Woman' as a singular monolithic subject " (1988: 61) . A number of feminist scholars have begun to consider how such old tropes and figurations are being reworked in neoliberal, postfeminist times (e.g. Gonick et al. 2009; Sensoy and Marshall 2010; Wilson 2011 Wilson , 2012 Koffman and Gill 2013; Switzer 2013) . They variously find and problematize the fact that with, through, indeed buttressing the contention that the work of feminism is achieved in the West is the discursive displacement of its continued need to the non-West. The post-feminist "'turn to girls' in policy and popular discourses… [constructs and contrasts] girls in the Global North or South as, respectively, empowered, postfeminist subjects and downtrodden victims of patriarchal values" (Koffman and Gill 2013: 85) . Kalpana Wilson (2012) and Heather Switzer (2013) suggest that for putatively post-feminist Western girls, feminism becomes popularly endorsable only in reference to or on behalf of girls in the global South. Özlem Sensoy and Elizabeth Marshall (2010) call this a "missionary girl power."
In short, the view in the literature is that the post-feminist rhetorics of "girl power" popularly broadcast in the global North are being variously translated with reference to the global South to rhetorics of "girls to be empowered." Via a new positioning of girls and women of the global South as ideal beneficiaries of development programming and intervention, such rhetorics are being operationalized by states, the neoliberal development industry and global corporate agendas (Gonick et al. 2009; Sensoy and Marshall 2010; Wilson 2011 Wilson , 2012 Koffman and Gill 2013; Switzer 2013 ). Switzer characterizes this as a "(post)feminist development fable" about "young female exceptionalism" that takes gender equality and women's empowerment as normative values yet sheds them of transformative feminist visions (2009, (88) (89) . From Western state and global corporate perspectives, the global girl is the "ideal" third world subject who, placated by minimal wages and attendant minimal access to global feminine consumer culture, does not aspire to migrate to the West but will "stay put and yearn for the fashion and beauty products associated with Western femininity and sexuality" (2009, 89) . beauty brands, Lazar (2006) contends that they hail women as "cosmopolitan" consumers of the same products and sensibilities. "Cosmopolitan" is not simply reducible to "Western" in her analysis. While she finds that some of the adverts use white (Western) models, Lazar argues that Singaporean women are being invited to identify with these women. Other visual strategies in the beauty adverts to create the effect of a global post-feminist identity are the use of iconic black celebrities such as Beyoncé, as well as pan-Asian models. Thus Lazar (2006) shows that a globalized post-feminism accommodates and indeed commodifies global difference. But, critically, she also sees that it remains premised on myriad exclusions: although racially varied, the putatively cosmopolitan post-feminist subject represented in the adverts is otherwise conventionally attractive, able-bodied and normatively
heterosexual. "Membership in the global sisterhood of power femininity, therefore, is premised upon certain criteria for inclusion (Lazar 2006, 515) .
In my opinion, Lazar (2006) imperializing move to universalize post-feminism, nor does it deny the Western historical and cultural context with reference to which the concept has been developed. Rather it is a move to theorize post-feminism with globalization, an urgent and necessary move then, and one for which transnational feminist cultural scholarship offers critical tools.
Thinking transnationally about post-feminist culture
Following transnational feminist cultural scholars such as Inderpal Grewal and Caren Kaplan (1994, 2001 ) and Radha Hegde (2011), I understand the "transnational"
to designate the multiple and uneven cultures, practices, subjectivities and so on that exceed and cross but do not thereby negate boundaries of nation-state and region.
Hegde defines the transnational both descriptively and heuristically as "the layering of social, political, economic and mediated processes that exceed conventional boundaries" (2011, 8) . The transnational is constituted by heterogeneous and historicized "connectivities" through which meanings, practices, capital, commodities and people travel (Grewal 2005) . These include media networks, commodity circuits, migratory and diasporic movements, and activist, institutional and state linkages.
While largely driven by the imperatives of capital and geopolitics, transnational connectivities are not structured by "centers" versus "peripheries" but rather by nodes of power both old and new (Grewal 2005, 22-24) . Conceptualized as such, the transnational serves as a critical heuristic to contrast and to problematize reified or unitary notions of "the global," and rigid binaries of "global versus local." Relative to an all-encompassing notion of the global, the transnational implies asymmetries and incompleteness, flows not fixity, cross-cutting rather than uni-directional linkages.
The term also serves to usefully distinguish "globalization" and indeed "the will to be global" as political-economic and corporate processes (Grewal and Kaplan 1994, 2001 ).
As in the literature, I also use the term transnational to refer to a critical mode of thinking across borders and thus thinking across multiple intersections, forms and sites of difference at once. To think transnationally is to think of what Grewal and Kaplan (1994) Thinking transnationally, my contention is that as a thoroughly mediated, commodified and consumerist discourse, post-feminism is readily transnationalized via the media, commodity and consumer connectivities that today crisscross more borders more densely and more rapidly than ever before. Both the very same and similar kinds of media and consumer discourses, goods and practices that feminist On the basis of semi-structured interviews with 18 Lagos women aged between 18 and 35 who tend to dress in the style in question, I argue that they do see themselves as post-feminist subjects and, in this, privileged global consumer citizens.
For instance, the women represent themselves as freely choosing what their accounts reveal to be a highly normative, disciplined, laborious and sometimes physically painful style of dress. They insist that they dress for and to please themselves, certainly not men, and subject their appearance to intense self-scrutiny because positing and experiencing beauty as power. They insist, too, that being or becoming career women, they do or will fund their expensive style by themselves. To give an indication of the sheer cost of this style, and its marked elitism and exclusivity in the local context (and elsewhere, I would argue), it includes "human hair" extensions as expensive as $1,500; multiple trips per week or month to the hair salon, which the women deemed "cheap"; Chanel handbags, Christian Louboutin shoes, and so on.
That the women in my research position themselves as indepdently affording their spectacular style further encourages their view that they are entitled to it. In fact, they very closely cite the post-feminist consumerist logic that adult women are now entitled "to unapologetically embrace feminine practices and stereotypes, and… to become 'girls' once more" (Lazar 2009, 372) . Many explicitly name their style as "girly" and themselves as "girly-girls" but emphasize that these positions signify neither feminine frivolity nor traditional domesticity but rather stylized freedom.
Connected to family and friends in the Nigerian diaspora and well-travelled themselves, in half of the cases having pursued further education in the West or South Africa, they take it utterly for granted that they share cosmopolitan consumer sensibilities, practices and reference points with demographically similar women elsewhere. They show themselves to be thoroughly plugged in to post-feminist popular media produced in the West and distributed transnationally. For instance, they casually and knowingly reference iconic post-feminist mediated figures-almost exclusively non-white ones-such as Beyoncé, Rihanna and Kim Kardashian (Butler 2013) . Thus far it is not "post-feminism" but closely related concepts and terms such as "neoliberal feminism," "consumer feminism" and "cosmopolitan feminism" that have tended to be deployed in transnational feminist cultural scholarship on new femininities (e.g. Parameswaran 2004; Grewal 2005; Butler and Desai 2008) . I want to propose not that the concept of "post-feminism" is superior or more apt for transnational feminist purposes but that, doing particular work, it offers a particular analytic value or purchase. In the global South as in the global North in reference to which it has been elaborated, the concept of "post-feminism" works-analytically but also rhetorically and politically-to frame and thereby help us better broach, and global," as it were, our critical feminist conceptualizations and analyses of it must, too.
